
The	
  present	
  and	
  future	
  of	
  the	
  Sign	
  Industry:	
  “KOSIGN	
  2011”	
  

Opening	
  in	
  Coex	
  Hall	
  A&B	
  Star�ng	
  November	
  17th	
  

The	
  19th	
  Korea	
  Interna�onal	
  Sign	
  and	
  Design	
  Exhibi�on	
  (KOSIGN	
  2011)	
  will	
  open	
  in	
  Coex	
  Hall	
  A&B	
  from
November	
  17th	
  to	
  20th.	
  KOSIGN	
  has	
  been	
  opening	
  for	
  19	
  years,	
  and	
  it	
  is	
  the	
  leading	
  exhibi�on	
  to	
  experience
the	
  domes�c	
  and	
  interna�onal	
  trends	
  in	
  the	
  sign	
  industry.	
  It	
  is	
  also	
  the	
  only	
  sign	
  exhibi�on	
  in	
  the	
  country	
  with
ac�ve	
  interac�on	
  between	
  the	
  buyers	
  and	
  the	
  par�cipants.	
  This	
  year’s	
  KOSIGN	
  will	
  provide	
  the	
  opportunity	
  to
experience	
  the	
  present	
  and	
  future	
  trends	
  of	
  the	
  sign	
  industry	
  by	
  opening	
  with	
  the	
  LED@SHOW	
  2011	
  and
digiSIGN	
  2011.	
  It	
  will	
  present	
  a	
  blue	
  ocean	
  for	
  all	
  par�cipants	
  by	
  combining	
  the	
  tradi�onal	
  and	
  upcoming	
  sign
industry:	
  the	
  analog	
  and	
  the	
  digital.

	
  

“The	
  Original,	
  KOSIGN!”	
  Korea’s	
  only	
  Interna�onal	
  Sign	
  Exhibi�on	
  

KOSIGN	
  has	
  evolved	
  alongside	
  Korea’s	
  sign	
  industry	
  and	
  it	
  has	
  become	
  the	
  most	
  representa�ve	
  sign	
  exhibi�on
of	
  Korea.	
  Through	
  19	
  years	
  of	
  exhibi�ons,	
  KOSIGN	
  has	
  established	
  itself	
  as	
  the	
  leading	
  sign	
  exhibi�on	
  to
domes�c	
  and	
  interna�onal	
  sign	
  industry	
  representa�ves.	
  

It	
  has	
  always	
  reflected	
  the	
  latest	
  trends	
  of	
  the	
  industry,	
  and	
  now	
  it	
  is	
  seeking	
  to	
  change	
  based	
  on	
  recent
developments.	
  Along	
  its	
  tradi�onal	
  exhibi�on,	
  KOSIGN	
  will	
  also	
  open	
  in	
  conjunc�on	
  with	
  two	
  other
exhibi�ons	
  that	
  will	
  illustrate	
  the	
  future	
  of	
  the	
  sign	
  industry.	
  

The	
  exhibi�ons	
  opening	
  with	
  KOSIGN	
  this	
  year	
  are	
  the	
  LED@SHOW	
  2011	
  and	
  digiSIGN	
  2011,	
  both	
  of	
  which
are	
  in	
  close	
  rela�ons	
  with	
  the	
  sign	
  industry.	
  Therefore,	
  this	
  exhibi�on	
  will	
  provide	
  the	
  opportunity	
  to
experience	
  both	
  the	
  present	
  and	
  the	
  future	
  of	
  the	
  industry	
  in	
  the	
  sense	
  that	
  it	
  will	
  not	
  only	
  exhibit	
  the
tradi�onal,	
  but	
  will	
  also	
  demonstrate	
  the	
  direc�on	
  in	
  which	
  the	
  industry	
  is	
  headed.	
  

	
  	
  

The	
  Digitaliza�on	
  of	
  the	
  Sign	
  Industry	
  seen	
  through	
  “KOSIGN	
  2011”	
  

Like	
  its	
  general	
  influence	
  in	
  society,	
  digitaliza�on	
  has	
  become	
  a	
  great	
  part	
  of	
  the	
  sign	
  industry.	
  The	
  industry	
  has
already	
  been	
  using	
  digital	
  technology	
  as	
  a	
  tool	
  to	
  design	
  space,	
  which	
  lead	
  to	
  its	
  advancement	
  and
diversifica�on.	
  Therefore,	
  it	
  is	
  very	
  significant	
  that	
  the	
  LED@SHOW	
  and	
  digiSIGN	
  open	
  with	
  KOSIGN.	
  These
two	
  shows	
  each	
  exhibit	
  LED/OLED	
  and	
  digital	
  signage	
  and	
  they	
  are	
  seeking	
  a	
  way	
  to	
  compliment	
  each	
  other
for	
  further	
  advancement.	
  

Thus	
  this	
  year’s	
  KOSIGN	
  will	
  be	
  remembered	
  as	
  a	
  meaningful	
  a�empt	
  to	
  combine	
  the	
  present	
  and	
  future	
  of
the	
  industry,	
  and	
  will	
  predict	
  the	
  outlook	
  on	
  sign	
  display	
  to	
  its	
  audience.	
  

	
  	
  

“ALL	
  OF	
  VISUAL.”	
  Encompassing	
  all	
  the	
  ways	
  to	
  design	
  space	
  

KOSIGN	
  is	
  an	
  exhibi�on	
  that	
  allows	
  its	
  viewers	
  to	
  experience	
  all	
  the	
  visual	
  media	
  used	
  to	
  design	
  space.	
  The
campaign	
  “ALL	
  OF	
  VISUAL”	
  explains	
  that	
  KOSIGN	
  offers	
  all	
  visual	
  elements	
  such	
  as	
  sign,	
  display,	
  design,	
  public
design,	
  and	
  etc.	
  This	
  exhibi�on	
  will	
  also	
  cover	
  a	
  wide	
  variety	
  of	
  the	
  signage	
  business	
  including	
  prin�ng,	
  LED,
media	
  and	
  ink,	
  produc�on	
  system,	
  equipments,	
  digital	
  signage,	
  and	
  more.	
  



Also,	
  there	
  has	
  been	
  an	
  increase	
  in	
  3D	
  product	
  design.	
  Therefore,	
  at	
  KOSIGN,	
  an	
  exhibi�on	
  that	
  has
con�nuously	
  been	
  displaying	
  the	
  latest	
  trends	
  in	
  technology,	
  you	
  will	
  be	
  able	
  to	
  experience	
  how	
  the	
  3D
technology	
  is	
  being	
  applied	
  to	
  current	
  product.	
  3D	
  Items	
  that	
  will	
  show	
  at	
  KOSIGN	
  include	
  3D	
  pieces	
  used	
  in
interior	
  design	
  and	
  3D	
  prin�ng,	
  which	
  has	
  become	
  very	
  popular.	
  It	
  is	
  also	
  notable	
  that	
  the	
  suppliers
par�cipa�ng	
  in	
  KOSIGN	
  will	
  present	
  actual	
  3D	
  products	
  used	
  in	
  the	
  sign	
  market	
  instead	
  of	
  prototypes,	
  which
will	
  most	
  likely	
  call	
  the	
  a�en�on	
  of	
  marke�ng	
  representa�ves.	
  Considering	
  that	
  the	
  current	
  market	
  requires
more	
  differen�ated	
  and	
  unique	
  sign	
  methods,	
  it	
  is	
  predicted	
  that	
  the	
  3D	
  boom	
  in	
  the	
  sign	
  industry	
  will
become	
  even	
  more	
  important.	
  

	
  	
  

An	
  effec�ve	
  exhibi�on	
  that	
  brings	
  sa�sfac�on	
  to	
  all	
  par�cipants	
  

KOSIGN	
  is	
  also	
  known	
  as	
  an	
  effec�ve	
  exhibi�on,	
  and	
  its	
  effec�veness	
  has	
  also	
  been	
  the	
  background	
  to	
  its
growth	
  as	
  the	
  most	
  popular	
  exhibi�on	
  of	
  the	
  industry.	
  The	
  fact	
  that	
  KOSIGN	
  was	
  able	
  to	
  act	
  as	
  a	
  business	
  hub
where	
  par�cipants	
  could	
  interact	
  with	
  overseas	
  buyers	
  has	
  been	
  one	
  of	
  its	
  undoubted	
  strengths	
  as	
  the	
  only
interna�onal	
  sign	
  exhibi�on	
  in	
  Korea.	
  Meanwhile,	
  the	
  host	
  Coex	
  solicited	
  Korea	
  Gallup	
  to	
  carry	
  out	
  the	
  “2010
KOSIGN	
  Sa�sfac�on	
  Survey”	
  in	
  order	
  to	
  improve	
  KOSIGN’s	
  credibility	
  as	
  a	
  cer�fied	
  interna�onal	
  exhibi�on
and	
  obtain	
  a	
  more	
  unbiased	
  measurement	
  of	
  the	
  effec�veness	
  of	
  the	
  exhibi�on.	
  


